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Ambuja Cements and ACC’s ChangeTheStory campaign wins Bronze 

at the ABBY Awards 2022 
 

Mumbai, 18th May 2022: The first sustainability campaign ‘Change The Story’ of Ambuja Cements and 
ACC, has won a Bronze Award at the recent ABBY Awards 2022, under the Green Award category. This 
category is awarded to outstanding communication that features planet conservation, sustainability etc. 
The “Change The Story” campaign aimed to create awareness about sustainability and showcase 
technology-backed solutions that offer effective and measurable outcomes in this regard. 

The #ChangeTheStory campaign highlights a non-invasive bubble barrier technology, which will remove 
around 2,400 tonnes of plastic waste from Agra’s Mantola canal, thereby preventing its entry into the 
Yamuna river. The crux of the campaign lay in reaching out to a wide audience across India and globally—
and communicating the campaign’s features. The campaign winning this honour at the ABBY Awards—
often touted as the Oscars of Indian advertising—was designed in collaboration with Alok Nanda and 
Company and serves as another reminder of the crucial role sustainability plays at Ambuja Cements and 
ACC.  

#ChangeTheStory campaign was rolled out across multiple platforms, including print and digital, reaching 
out to an approximate 32 million people. One of its lead video films conveyed the message, through the 
lens of a scientist, that it’s time to change the story by taking out the plastic and  freeing our rivers of their 
polluted past. The campaign further leveraged the power of music and created a rap song across owned 
platforms featuring the campaign mnemonic “Bubble Sharma”. This was followed by a bouquet of 
informative posts and videos on social media. ACC and Ambuja Cements collaborated with micro and 
nano influencers to drive engagement around the bubble barrier technology.  

The two companies were the first to launch an augment reality-based game in India, which created an 
immersive experience for users by illustrating the state of marine plastic pollution and the basic functioning 
of the Bubble Barrier technology. This game convinces the user to play their role in driving change by 
encouraging players to “bubble pop” their way to cleaner oceans and safer habitats for marine organisms. 

Mr. Neeraj Akhoury, CEO India Holcim and Managing Director & CEO of Ambuja Cements Ltd., said 
that the award served yet another reminder of the company’s efforts towards sustainability. “We are elated 
and honoured that a campaign that’s important to us has received the recognition that it deserved. 
Sustainability and business go hand in hand at Ambuja Cements and ACC Ltd. This will encourage us to 
further step up our efforts in this direction.” 

The campaign, so far, has garnered over 93 million impressions, 14 million video views and an 
engagement of 42 million. The hashtag #ChangeTheStory trended for about 2-3 hours in an organic 
manner with more than 3,000 tweets and had 3.5 million brand mentions. 

The most heartening part of the campaign was audience expressing their support by sharing personal 
tales, where they contributed to environment and society. This call to action initiative acted as a catalyst 
to encourage people to become agents of change to a sustainable tomorrow by pledging on the microsite 
and sharing their “Change The Story” moment. 
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About Ambuja Cements: 
 
Ambuja Cements Ltd., a part of the Holcim Group, is among India's leading cement companies. Ambuja Cement has a cement 
capacity of 31 million tonnes with six integrated cement manufacturing plants and eight cement grinding units across the 
country. Ambuja Cements has been recognized as India’s Most Trusted Cement Brand by TRA Research in its Brand Trust Report, 
2022.Ambuja Cement has provided hassle-free, home-building solutions with its unique sustainable development projects and 
environment-friendly practices since it started operations. The Company has many firsts to its credit – a captive port with four 
terminals that has facilitated timely, cost-effective, cleaner shipments of bulk cement to its customers. To further add value to 
customers, the Company has launched innovative products like Ambuja Plus, Ambuja Cool Walls, Ambuja Compocem and Ambuja 
Kawach under the umbrella of Ambuja Certified Technology. These products not only fulfil important customer needs but also 
help in significantly reducing carbon footprints. Being an employee friendly workplace, Ambuja Cements has been ranked No. 1 
‘Best Companies to Work For’ survey in 2022 by Business Today in the Construction and Infrastructure sector. 
 
For more details, visit http://www.ambujacement.com 
For queries, please write to corporate.communications@ambujacement.com  
 
 
About ACC: 
 
ACC Limited is one of India’s leading producers of cement and ready-mix concrete and is a part of the Holcim Group. It has over 
6,400 employees, 17 cement manufacturing sites, 80 concrete plants and a nationwide network of over 50,000 channel partners 
to serve its customers. With a world-class R&D centre in Mumbai, the quality of ACC’s products and services, as well as its 
commitment to technological development, make it a preferred brand in building materials. ACC was ranked among the Top 2 
companies in Business Today's "Best Companies To Work For" Survey in the Construction and Infrastructure sector. Established 
in 1936, ACC is counted among the country’s 'Most Sustainable Companies' and is recognised for its best practices in environment 
management and corporate citizenship. With sustainability at the core of its strategy, ACC is the first Indian Cement Company 
to sign the Net Zero Pledge with Science Based Targets. 
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